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EXAMINATION OCTOBER 2024 (ATKT EXAM)

BACHELOR OF COMMERCE (SIXTH SEMESTER)

[Time: As Per

MARKETING - VIII

Schedule] [Max. Marks: 50]

Instructions:

1. Fill up strictly the following details on your answer book
a. Name of the Examination: BACHELOR OF COMMERCE
(SIXTH SEMESTER)
b. Name of the Subject: MARKETING - VIl
c. Subject Code No: 2308000106051008
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Seat No:

Student’s Signature

English Version [Max. Marks:50]
Q.1  (A) Select the correct option 10
1. is a useful choice for anticipating and evaluating clients in
healthcare services.
(a) Empathy (b) Responsiveness
(c) Reliability (d) All of the above
2. The need for financial services at different stages of an individual's life cycle
varies based on :
(@) Buying behavior (b) Selling behavior
(c) Both of the above (d) None of the above
3. What is the physical characteristics of the productive component called?
(a) Product (b) Service
(c) Raw materials (d) FMCG
4. Which of the following is a durable item?
(@) Shampoo (b) TV
(c) Potato chips (d) None
5. Which of the following components are used in the main service package?
(a) Service offering (b) Supporting service
(c) Service delivery (d) Consumer profit concept
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6. Demand for services arises to meet spending priorities and
money needs that arise at different stages of life.
(a) Financial service (b) Tourism service
(c) Personal service (d) Hospitality service

7. What do many manufacturing firms provide without giving importance to
marketing planning?

(@) ldea (b) Service
(c) Product (d) Contract
8. Which of the following is not a classification of consumer goods?
(a) Item of convenience (c) Special item
(b) Partial Item (d) Shopping item
9. During calamities like accident, fire, earthquake, is required to
save the patient?
(@) Elective care (b) Medical care
(c) Routine care (d) Emergency care

10. An empty seat in a train, bus or airplane highlights the feature of service?

(@) Variable (b) Fluctuating
(c) Abnormal (d) Perishable
(B) Fill the blank
5

1. Many difficulties arise in the market due to the form of service.

2. The main pillar of industrial marketis

3. Health services in India are provided by and

4. Major providers of financial services include and

5. The service is obtained entirely due to the popularity of
Q.2 Answer in brief (Any four) 8

1. Give the definition of consumer product.

2. State the kind of Industrial Products.

3. Give the meaning of Service.

4. State the classification of Health Service.

5. State the Marketing Mix of Service.

6. What do you mean by Lizing?

7. Which market is heavily publicized?

8. How much annual growth is observed in tourism services in the global market?
Q.3  Discuss the Tourism marketing and Financial services. 13

OR

Discuss the Characteristics of Industrial Goods. 13

Q.4  (A) Write any one in detail 8

1. State the classification of consumer Product and discuss convenience goods and
specialty goods.
2. Explain the types of Industrial Product.
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(B) Write short Notes ( Any Two) 6

1. Marketing of Educational services

2. Distinguish between Product and Service.

3. Any two Characteristics of Consumer Product.
4. Importance of Service in Marketing.
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Gujarati Version [Max. Marks: 50]
Ql () U [dsey Ui s, 10
1) &ead? AdRAIUL ALsslell AUl HaA YR isel HI2 Guldil
{lds 8.
(24) Wye]) (o) Radleilaay
(5) RalAuildlel (S) GURell dHIM

2) U[sddd et sell Yel el de s LS| Ad Bl e RULd
YR Gedld 8.

1) Wile adys (&) QUL ddS
(5) GUrel oiad (S) A& UL <l
3) % ellds daiRll Gaules el2s Uldd Sld 8 de 9 s&diy ?
() dq, (&) Adl
OERIRITC] (S) FMCG
4) {1 Aei el 58 251G drq B?
() AXY (&) 2ldl
(5) Welel [ (S) 516 ot&l
5) Hul Ay UdrH L oflAetimiell 5L eesell GUldl Al 8?
) Adlefl w182 (o) YUL(22L Adl
(5) Adl [Adal (S) ALES lslell vUle
6) WAefl UielMsdl W ol1Qlisfl e RUId Bdeistl el el duss Glefl el
8 d Y2l s:dl Adls{l Hidt Gle{l ety 8.
() slRLLsly Adl (o) 2R Adl
(5) U [5ddld Adl () sllRu2l(@l] Aal
7) U5 Wlfeo1A Hecd wiwll 9o 8.l Gaules UEludl 9 Y uld 87?
() [AyR (o4) Adl
(5) dd, (S) SR
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Q.2

Q.3

Q.4

8) o{lAstiHiell sy qulll dade] aolswl «1ef] ?

() A2AAScllefl dq (@) Ai(RUs drq
(5) W [Aud dq (S) 2 [arsil drq,
9) WSWId, 121, Yl 5U Bl 15d) UHA e£fa vyl ol %1
us 82
() Ad[(sed 32 (@) N(ss4 32
(5) weA B (5) SHosR{] 33]et
10) est, M 5 wR@eAH | Wid] {le Adlsil 48Rl slpdlee 2
87
() URddeieile (o) duelR Adl
(8) WA MY (S) lleldd

(01) Wid] @21 Yl

1. Adlel AReY o 5128 WML 1Rl Yekelul Glel i 8.
2. W\ B15 WomRell WIHIR 8.
3. W R19Y Ad| ¢Icd Hi U GRUYILULSAIH 2414 8.

4. <18LISIY Ad 2ot ] YU YA 6L51RAMI Ap ol qul1dQl YU B.

5. Al Ayl 3ld ol URI(eral sRQ ANd 1y B

2541 Flod VI (516 UL UIR)

1. dURIRL] dqsil culuul w41l

2. 310\ BLs ddstl UsIRL s lid). 3. Actisf) wiel 1Y),

4. v11219¥ef] Actlof cA2{[581 %L1,

5. qdls] WoR(5AL &1L os3LLdl.

6. (551 2eq gf ?

7. 541 WosRefl ulod (RSl Hlal UMMl U 8 2

8. A5 oM Udl 12l AdHi dllNs 324l quIR] %ldl 1A &7

Uil Yot 04os12 (5L e «11QLLS1A Adlefl AL 2.
NLICT
A\ OLs el dlet@sd il uail.

(1) 518 UL A cuil

1. Ydddl dad 2 Wi ddell Ul 53
2. w1\ 315 diell USIRL HHextdl.
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(«) &5 ily quil. (21 d Q)
1. Q&(31s Adlefl weos(5ul
2. dq ¥ Adl ddell dsldd

3. qu2ell dgefl 21 A A qletfBLsd il
4. o1 (U] Adle] Hecd
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